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The objective of communication is not 
the transmission, but the reception.

Three units, each focused on being the best in their respective areas of expertise, all working together to provide an integrated 
Business Development capability to a portfolio of complementary companies. Join us and have access to partners that will enhance 
your market presence. Our programs, processes and tools will immediately create a BD infrastructure for your organization equal to 
or better than all your competitors and at a fraction of what it would cost you internally. Get a company with 23 years of 
marketing/BD/proposal experience on to your team . . . . . . . . . . want to know more, email us at info@ninetydegrees.biz

Architecture is the physical representation of the soul of every 
great culture, and great architectural structures are the 
culmination of creative design, engineering, project 
management, and skilled execution.

Great buildings are beautiful, e�cient and functional, having 
been constructed from numerous component pieces carefully 
knitted together in the appropriate sequence to create a place 
that the user will want to be.

So is a successful proposal!

This is why our proposal process is based on architectural design 
and construction concepts - to keep everyone grounded in what 
we are going to achieve; a document that is beautiful, e�cient 
and functional.

We also bring another attribute to each proposal we help to 
prepare - the utilization of cognitive design and layout artistry in 
a process we call Presentation Engineering. It’s purpose is to 
create documents that maximize communication receptivity.

If you understand what infographics have done to enhance data 
communication, that is what Presentation Engineering will do to 
improve the communication receptivity of your proposal.

With the advent of color-scoring (actually known as Adjectival 
Scoring) proposals are not really scored! The evaluator provides 
an assessment of strengths and weaknesses and then assigns a 
color that represents their impression of what they read. 

Today, it is the impression that makes the di�erence. This means 
the whole vision - the presentation of your entire story - is the 
driving force behind your “score.” 

Work with us and the Design-iT methodology and we will bring 
your story presentation to life.
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